
1



25 creatives. 1 weekend. 5 anti-misinfo campaigns. $0.00. 
The Auxiliary x Brandathon’s vast network of strategists, designers, 
writers, and researchers were given briefs informed by epidemiologists 
and disinformation experts. Less than 48 hours later, they presented 
innovative, beautiful, Madison Avenue-caliber work that would have 
taken months within the normal agency system. All conducted over 
video chat—including the surprise Hovey Benjamin performance of 
“Wash Your Hands.” 

Here’s what we’re capable of with no time and no money. 

https://www.youtube.com/watch?v=Wwppiaw2tvE
https://www.youtube.com/watch?v=Wwppiaw2tvE
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Who We’ve Done Work For
We Are The Best At What We Do

*We’ve done so much 
work for so many 
people, we can’t make 
this slide look good
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#MASKEDMASCOTS #PUTAMASKONIT #MASQUERADECHALLENGE

The Brief: Inspire people to create and wear homemade masks.

The Big Idea: Make wearing masks as viral as COVID.

- “Brandalize” famous logos with masks. - Transform “Put a ring on it” into “Put a 
mask on it.” Mobilize the Beyhive. 

- Open the floor to influencers of all 
stripes with a mask-making challenge.

[Click me, I’m a video][Click me, I’m a video]

https://youtu.be/L27NFBXS_-8
https://youtu.be/RwReozDLysc
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HUMOR PEER PRESSURE THE GAINS

The Brief: Inspire those already going inside to remain there.

The Big Idea: You’re not missing out. You’re missing in.

- Make self-isolating fun with quippy 
social content, events and online 
activities.

- Billboards, posters, and stickers remind 
anyone outside where they should be.

- Demonstrate how much fun people 
are having inside. Make a central list of 
online activities anyone can enjoy. 

[Click me, I’m a video]

https://youtu.be/sULtyz013Ls
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BE ALL THAT YOU CAN BE [AT HOME] HOMES OF THE BRAVE #FLAGWAVE

The Brief: Convince patriotic Americans that staying indoors is 
the best way to help the country.
The Big Idea: Show your love for the military, stay home.

- Supporting our healthcare workers is like 
supporting the troops. Show ‘em you care 
with patriotic self-isolation selfies.

- Stay inside. Mark your location 
on a map. Represent your home. 

- Plant your flag. 
Post a picture. Stay 
inside for your 
country. Challenge 
friends to do the 
same. This 
campaign 
transforms the 
American flag into 
a symbol of 
resistance against 
COVID.
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LANDING PAGE CONTENT CAMPAIGN OUT OF HOME

The Brief: Balance the need for self-care with the urgency of 
staying informed about this crisis.

The Big Idea: Take a deep breath. Then call out misinformation in your network.

- Stop. Breathe. 
Add your breath 
to our database. 
Donate to help 
someone else 
keep breathing.

- An international 
campaign, with 
supporting 
content to keep 
yourself 
informed and 
calm.

- A live billboard 
visualizes our breath 
database. Posters, 
videos, and 
installations drive 
attention to the 
campaign.

[Click me, I’m a video]

https://youtu.be/GFr6rq8mxNQ


THANK YOU

THANK YOU

THANK YOU

THANK YOU

THE AUXILIARY

THANK YOU
Contact us at

HELLO@RESISTCOVID.COM 
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APPENDIX
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Participants
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Pete Adams 

Joe Mangrum 
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12

Briefs
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How can we convince 
patriotic Americans that 
staying indoors is the best 
way they can help their 
country? 

Here’s our OBJECTIVE:  

Channel patriotism toward stoically staying indoors, rather than brashly going outside. 

The PROBLEM is: 

Right now, people are being told that the American values of freedom and patriotism 
mean that they can do whatever they want, because that’s what Americans do. 

The ‘AHA’ Insight:  

Banding together and supporting each other against a common enemy is far more 
patriotic than risking American lives for individualistic whims. 

The Mindset Shift: 

We need people to stop thinking “Fuck the government” to “Fuck coronavirus.” 

Take advantage of built-in memory structures around American iconography and passion. 

This is the STRATEGY:  

Make staying inside the best way to show you love your country. 
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strtgst: how do we inspire 
those staying inside to stay 
there?

Here’s our OBJECTIVE:  

Convince people who don’t care about catching Coronavirus to stay tf home. 

The PROBLEM is: 

Right now, there are people who would rather go out than be forced to stay in. Too many 
people who can afford to stay at home are choosing not to.  

The ‘AHA’ Insight:  

The people refusing to stay in are more fearful about losing their social currency than real 
money. LA Times 

The Mindset Shift: 

F*ck altruism. Lean into “me culture” as the way to keep people indoors.  

Stop trying to sell “staying in” as selfless.  

In uncontrollable times, folks need to feel they’re in control. 

Don’t rely on logic & stats. People trust themselves not data. Gallup. 

This is the STRATEGY:  

Make physical isolation the new luxury destination. #RonaJOMO 
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How do we balance the 
need for self-care with the 
urgency of staying informed 
about this crisis? 

Here’s our OBJECTIVE:  

How might we help those who are feeling overwhelmed realize that by staying informed 
about COVID they are preventing future anxiety? 

The PROBLEM is: 

So many people are “trying to deal” with the unprecedented scale of COVID by avoiding 
all information, or clinging to normalcy.  The more we bury our heads in the sand, the 
harder the shock of acceptance becomes. 

The ‘AHA’ Insight:   

Ignoring what credible professionals were saying about COVID (burying our heads in the 
sand) is literally why we’re in this mess to begin with. 

The Mindset Shift: 

From “I can’t handle this, so I’m just trying to pretend it’s not happening” to “I’m feeling 
scared and alone, but I know my community needs my presence and help during this 
unprecedented global challenge.  Helping others will make me feel less anxious.” 

This is the STRATEGY:  

Move from self-care to community-care in the age of the virus.
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How do we inspire people to 
create homemade masks?

Here’s our OBJECTIVE:  

Convince everyone to wear masks when outside to prevent them from infecting others- 
not necessarily to prevent them from getting infected themselves. 

The PROBLEM is: 

There’s a critical shortage of both N95 masks in addition to simple surgical masks- but we 
know that if every citizen wears a reusable mask when going outside, it can reduce the 
amount of droplets on surfaces and reduce the transmission rate.  However, we want 
people to not draw from the pool of “medical” masks needed for the healthcare 
workers.  

The ‘AHA’ Insight:  

Homemade masks can be sewn cheaply, and won’t reduce supplies for healthcare 
workers. DIY is a great mindset during a quarantine. 

The Mindset Shift: 

We should all start making/wearing homemade masks, not N95 masks, when we go 
outdoors.  

This is the STRATEGY:  

Make homemade masks not only normalized and reusable, but also human and fun. 
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How might we convince 
those who think this is a 
broad conspiracy to still 
stay indoors?

Here’s our OBJECTIVE:  

Convince conspiracy theorists that adhering to the quarantine is compatible with their 

worldview. 

The PROBLEM is: 

Some skeptics don't trust anything the government says, and so categorically ignore the 

advice of the CDC and WHO. 

The ‘AHA’ Insight:   

We don't have to convince them to trust the government, we just have to get them to stay 

inside. 

The Mindset Shift: 

Move from looking for reasons to mistrust the government's version of events, to finding 

alternative sources that reinforce their desire to stay inside and stay safe. 

This is the STRATEGY:  

Use the logic of conspiracy theories to prove why staying home is a good idea.


